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S.N. Dyakonova 

 

About the necessity of estimation of cost of business reputation of enterprises 

 
Actuality of determination of cost of business reputation of enterprises is in-process considered. 

The necessity of increase of business reputation is grounded, factors, influencing on it, are exposed, and 

advantages of high business reputation of enterprises are formulated. The methods of estimation of 

business reputation of enterprises are probed, their classification is given, essence over of methods of 

estimation of business reputation is brought, most often in-use in practice. 
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enterprises. 
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